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Winning Play

TOURISM: Sportsplexes
Bring Hotel, Dining Dollars
W By LOU HIRSH

They don’t generate the glitz and global
hype of Comic-Con International. But a

Sportsplex USA.

“We were fortunate in that we held up
better than lots of other industries during
and after the recession,” said Bill Berghoff,
president of the Santee-headquartered
company. “The pace of the tournaments
we're getting has held up really well.”
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Callaway’s 2014 Lineup May Drive Up Sales

SPORT: Big Bertha Brand Key
Part of Turnaround Efforts

B By BRAD GRAVES

Callaway Golf Co. is preparing to introduce
new versions of its storied Big Bertha brand
of golf club Feb. 14 after a seven-year hiatus,
and the company believes it and the club can
reclaim former glory together.

Photo courtesy of Callaway Golf Co.

Callaway’s (NYSE: ELY) plans to revive the
Big Bertha brand come as the Carlsbad-based
company shoots for profitability in its third year
under CEO Chip Brewer’s turnaround strategy.

Callaway Golf Co.'s new version
of its Big Bertha driver and the
company’s plan to release it this
month is reflective of its turnaround.
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Spawar Systems C.O.
Relishes New Role

DEFENSE: Captain Eager to
Reach out to Defense Industry
M By BRAD GRAVES

As a science enthusiast, U.S. Navy Capt.
Kurt Rothenhaus must feel like a kid turned
loose in the Wonka candy factory. Actually,
his situation is even better. He's in charge of
the candy.

Rothenhaus is settling into his new job as
commanding officer of Spawar Systems Cen-
ter Pacific, the U.S. Navy’s lab on Point Loma.
Spawar Systems Center deals in high-tech
electronics, robotics, software, cybersecurity,
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S.D. Seeks to Improve
Export Performance

TRADE: Plan [s to Leverage
Area Advantages, Mentor Cos.

M By MIKE ALLEN

San Diego ranks as the eighth-largest city
in the nation and the 17th-largest in terms of
gross regional production, but when it comes
to exports, it comes in a dismal 55th.

Those facts and the real potential to turn
it around are reasons the county was selected
by the Brookings Institution as one of eight
regions to participate in a program to boost its
exports and economic competitiveness.

After about a year, a core team of local
policymakers, government and private sector
officials, and others involved in the export
economy released a plan that is intended to
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Tri-City Medical Takes
On Image With Action

HEALTH: Interim CEO Talks
Candidly of Plans, Challenges

B By MEGHANA KESHAVAN

The woman had extreme stomach pains
and was on the verge of passing out. Tri-City
Medical Center was a stone’s throw away, but
she adamantly refused to go there because
she’d heard its care was substandard — opt-
ing instead for the far-away Scripps Encinitas
hospital. When the woman fainted, however,
her husband took her to Tri-City, where the
physicians there saved her life.

Tri-City Medical Center interim-CEO
Casey Fatch recounted this event during a
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Sports Strategically Located

Sportsplex USA's locations in Poway and Santee are near amenities such as the Hampton Inn & Suites in Poway and the Santee Town Center, as well as a handful of shopping centers in that city.
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about one per week these days.

Experts say amateur sports tourna-
ments — held at private and public fa-
cilities — continue to deliver significant
economic ripple benefits in the United
States, as sports-related travel remains
relatively resistant to recessionary dips
in overall consumer spending.

According to Florida-based consulting
firm The Sports Facilities Advisory, 53 mil-
lion traveling athletes nationwide partici-
pate in youth sporting events, creating an
estimated $7 billion in annual economic
impact. Visiting players, coaches and their
families stay in hotels, gas up their cars,
eat at restaurants and shop at local stores.

In Poway, where Sportsplex USA
opened its first facility in 1994, city offi-
cials estimate that league games, tourna-
ments, sports clinics and corporate events
held at the facility draw 300,000 visitors
to the venue annu-
ally. This has the
potential to generate
an economic impact
of up to $3 million
annually, as out-of-
town participants
shop, dine and book
local hotel rooms.

“It’s a lot of peo-
ple coming in for a weekend, including
many people who otherwise would not see

Robin Bettin

these fields and the other amenities that
the city has to offer,” said Robin Bettin,
Poway’s director of community services.

Helping Put Heads in Beds

At the 108-room Hampton Inn & Suites,
which like Sportsplex is adjacent to Po-
way’s main industrial parks, tournaments
at the sports center accounted for about
500 room nights during the past year, sales
director Stephanie Rodgers said.

“Being in an in-
dustrial park, it
definitely helps our
business on week-
ends,” Rodgers said.
“They have tourna-
ments year-round,
so it’s a nice im-
pact.”

The proximity
between Poway and
Santee has allowed the facility and
tournament organizers to bring in large
regional and national events that might
otherwise have gone eclsewhere. The
largest week-long tournaments can bring
in as many as 150 teams from 40 states.

During a single peak tournament
month like July, Berghoff said, the two
sites can generate about 15,000 hotel
room nights for the local region.

The city of Oceanside, which does
not have a privately run sports facility, is
among other local communities secking a
similar halo impact. Oceanside is work-
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Torrey Pines Bank has hired Allan Paranada as VVice
President, Relationship Manager, at its La Mesa office.
Paranada is responsible for portfolio management and
development of new relationships. A former U.S. Marine,
he started his banking career in 1995 and has held a
number of advisory positions in finance.
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ing with private developers on a planned
complex of sports fields — on a 465-acre,
city-owned site known as El Corazon
near a cluster of business parks — that
could host large national and regional
soccer and other athletic events.

In the Center of Santee

Santee officials estimate that events
at Sportsplex USA, which opened in
that city in 2010, have the potential to
draw up to 1,000 visitors daily to the
venue, which is in the heart of the city’s
commercial district. As a city attraction,
the facility is rivaled only by the 190-acre
Santee Lakes Recreation Preserve, which
generates 650,000 visitors annually.

“The fields are right there in the cen-
ter of town, so anybody who goes there
drives right by the Santee Trolley Square,
and lots of people buy things there,”
said Bill Maertz, Santees director of
community services.
He was referring
to Santee’s largest
retail center, owned
by New York-based
Kimco Realty Corp.

Among the pop-
ular restaurants in
the neighborhood
is Phil’s BBQ, one
of five San Diego County locations op-
erated by the San Diego-based company
led by owner Phil Pace.

Phil’s director of sales, Chad Glidewell,
said tournaments at the nearby sports
facility have played a big role in drawing
the large family-oriented customer base
that the company anticipated when it
opened the Santee restaurant in 2012,

“The Santee loca-
tion has a big patio
that seats around 60,
and that gets a lot of
use when the tourna-
ments are in town,”
Glidewell said. He
added that Phil’s also
sees an uptick in off-
site event catering in
Santee and Poway, tied to the tournaments.

A 2005 impact analysis commissioned
by the city projected that a sports complex
could generate $5.5 million annually in lo-
cal expenditures and create demand for 80
new hotel rooms in Santee. The Sportsplex
impact will figure prominently as the city

Bill Maertz

Chad
Glidewell

works with developers to bring a movie
theater, and in the longer term a mud-
priced hotel, to the city’s main commercial
district, said Pamela White, Santee’s senior
economic development coordinator.
Santee officials reported that sales tax
receipts at the city’s two largest shop-
ping centers rose 12.2 percent from the
year-carlier period in the third quarter
of 2010, the first full quarter after the
Sportsplex’s opening in summer 2010.

Outsourced Programs a Trend

A fourth-generation member of a fam-
ily with long ties to the hospitality and
recreation industries, Berghoff co-found-
ed the company with his father, Paul, in
1994, starting with the Poway location.
Both facilities — with baseball and soft-
ball fields and two indoor soccer arenas,
on roughly 15 acres — were built by the
cities and are operated by Sportsplex
USA, which employs 25 at each site and
foots all related operating costs.

City and company leaders note the
arrangement brings revenue to the cit-
ies — 7 percent of proceeds from the
parks’ $2.50-per-person admissions for
adults. Since 2010, Berghoff said that has
amounted to about $150,000 annually for
the city of Santee and $120,000 for Poway.

More significantly, the arrangement
means cost savings for the cities. Po-
way’s Bettin estimated that city would
otherwise need to invest around $75,000
annually in full- and part-time salaries
to oversee those programs, in addition to
the $11,000 per acre that it would cost to
maintain the fields.

She said the Sportsplex’s presence
also frees up high-demand space at city
parks and school fields, where several
nonprofit organizations hold their own
sports events.

Berghoff said his company 1s count-
ing on more growth in a national trend
toward privatization of amenities like
recreation programs, as cities and states
face continued budget constraints.

He likened the situation to what the
privately run package shippers have
done for consumer mailing services, as
an alternative to the besieged U.S. Postal
Service, at a time when online shoppers
increasingly want their goods delivered
quickly and cheaply.

“We're sort of like the FedEx of sports
and recreation,” Berghoff said.



